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OBJECTIVES: To enable the students to- 

- Understand the Macro and Micro Economic concepts for business decision making. 

- Apply Economic techniques. 

COURSE: 

UNIT - I: INTRODUCTION: Definition (only wealth & welfare) Nature and scope of 

Business Economics, - Application of Economic concepts to Business Economics – Role of 

business Economist – Micro and Macro Economics. 

UNIT - II: Utility Analysis and Demand: Ordinal and Cardinal Utility Analysis – 

Assumptions of Utility Analysis – Total and Marginal Utility – Law of Equi marginal Utility 

- Consumer’s equilibrium – Consumer surplus – Elasticity of Demand - Types of Demand 

elasticity. 

UNIT - III: Theory of Production: Production theory – Internal & External Economies – Cost 

– Output Relation – Cost functions and Concepts – Types of Cost – Cost benefit Analysis. 

UNIT - IV: Market Structure and Pricing: Perfect Competition – Conditions and Market 

equilibrium- Marshall’s time Element –Monopoly –discriminating monopoly Conditions and 

equilibrium –Oligopoly – Conditions - Kinky Demand curve. 

UNIT - V: International Trade: Cost Theories – Comparative cost theory – Hecksher Ohlin’s 

theory – Balances of payments and balance of Trade. Disequilibrium of BOP – Role of 

GATT and WTO in International Trade. 
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